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‘Z%rﬁ‘e Womej' 0][ Mﬂﬂ&fﬂfﬂ LLC {in-house designer: advertisements }
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At Pulte Homes | worked as an in-house
designer. | managed the development
and updating of all marketing collateral,
including the actual layout and some
production. Besides these daily tasks

of keeping the sales agents stocked

with current materials, | was in charge

of designing and submitting the weekly
and monthly magazine and newspaper

advertisements.
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Our target audience was the mid-high income level
family. Pulte Homes is a housing development
company that builds neighborhoods, therefore, the
advertisements were focused on family life and
involvement in the community,

As it is with most housing development companies,
the idea is typically to build a lifestyle for the buyer,
Pulte's focus was to highlight the neighborhoods as a
“community” with an emphasis on the family lifestyle,




YJH/EE Homes OfM”HGJ'Gfa [Z.'C {in-house designer: marketing collateral, brochures/handouts}

éané;“fy; Creating flyers/handouts was
I

a large part of my job at Puite

Homes. There was always an ‘Pg + d,/ /ft"- 1L%){=’<..i,{ %(W li rum
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Each Gross Sale = $50 “in the pond”
Total Net Sales as of June 20t = an additional $100 “in the pond”

“Poles™ to be given out at our August 1¢ sales meeting
@ [ach gross sale you make earns you 1 “pole”

In most cases, | started a
project by creating a logo,
It always seemed to help
set up the design of the
rest of the campaign.

‘ fish size will vary depending on pond size!

Thc way it should be®




Newém&fﬁommum‘ﬁey {freelance designer: handout, e-card}

STONEMIL],

hy
Newland communimies

Newland Comm I.T} 1egs wi Real Estate Continuing Education Opportunity

Sc:“ing Inventory Homes ina Changi:ng Market

Thursday March 27th, 2008
9:00am - 1:00pm

Seasan £ Greetings

-2 STONEMIL |

COST IS FREE

A progressive lunch will be
served at three model hames
following the course.

Stonemill Farms Community Center
11390 Waterview Way
Woodbury, MN 55129

£ Mrﬂé‘ Newland Communities wanted an image to send RSVP Date: Tuesday, March 25th 2008
over email to various vendors and home buyers, Limited to the first 70 attendees
They were looking for a sophisticated image that
would apply to both audiences and especially
reflect the mature, classic look of their company.

To sign up or for more information please contact:

Stephanie Peterson at 651-998-0226
speterson@newlandcommunities.com

Course Description

. . . Instructor: Rick Storlic
ﬁﬂﬂ ﬁd@“ﬁ' This handout was intended for inter-office s Floy e
distribution. The idea was to keep it clean and + Understand whe your buyers ane and better position your listing 1o appeal 1o them
. . 3 « Understand the 5 P's of marketing your haome and how (o adjust your current [isting
SII‘TEP|E | wanted to FJTD‘-'idE a FI|EEISEII"II visual that -For @ class sosoiss lases bring (e eaturne shast or LS lyiing shest for one of your cunmnd thdingy
repre sented their company as well as dISpiEI}-' the This course has been approved by the Minnesata Commissioner of

Commernce for 3.75 houn of resl estare continuing education.

necessary information,



Rﬂﬂ/EﬂcﬁfB Equities {freelance designer: brochures/handouts, identities}

Real Estate Equities is a property management company that handles the
marketing aspect of multiple apartment buildings. They initially came o
me for the re-creation of a logoe that they no longer had a workable file
for. Eventually | became their regular freelance designer. | did a lot of
re-creation of logos and floorplans that had been lost sometime during a
switch in management. Eventually, | started creating map images and site
plans as well.

Live Together,
Play Together

e Sl Bwrats Calendar
+Pirem Pamirs
«Continental Breakfas
«Chaldren’s Acoranies
+Morae/ Game Mights
«Free Mancunes/ Pedicures
«Fres Haircuts

A place to
-Spaghemi Mighas

+Hebday Boutiques CEl" hﬂn’ .A.Pﬂ.rtﬂ'lent
+Arrs and Crafts
Features

Parenss Mighe Oux
+Financial Planning

+Leam Sign Language
+ Basic CPR

Ideal Location

STONESGROVE

+Personal Baloony or Patio

“Ample Closer 'Sp.'n:e

«Dishwashers (2 and 3 Bedrooms Only)
“Vaulted Ceilings fvailable

«Heat Included

«Ceiling Fans

= Dens Available

952.890.2884

wiwaw, stonegrovel mng. com
stonegrove@reeliving.com

e — T T

2525 Williams Dirive
Burnsville, MM 55337

City of Burnsvi e

STAR r Cnmmunity
Features e v o

128"

i

* Spacious 1, 2, and 3 Bedroom Apartments
= Year Round Indoor Pool and Sauna
+ Game Room with Billiards
¢ Professional Fitness Center
. ; : ; « Party Room with Theater

6!‘0&6:‘#&: As my relationship with Real Estate Equities developed, | started -Pun Gomne s

creating brochures. One of the many brochures that | designed, is Care Cerier

. : 2 : * Live Together, Play Together Program
this tri-fold for Stone Grove. The concept behind this brochure was - 24-Hour On-Site Laundry Facilities
) . . « Underground Heated Parking
to create SDﬂ'IEIhII"‘Ig very easy to read and appealmg to middie- * Centrally Located Elevatars and ey

aged, mature audience. Their main goal was to have a home and i
community oriented design,

Living Room
1P T

v Mo, | 730 iy P

Tt Bedepmems | 1138 Supaas Fos

* 24-Hour Emergency Maintenance |wm.-n' mﬂ'xlt
* 5e Habla Espafol
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952.890.2884
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'R%[Effﬂfe E uities {freelance designer: brochures/handouts, identities }

émﬂﬁum. Another style of handout that | created for Real Estate Equities
is the simple two sided sheet, Due to their budget, this was a
cheaper format for them to print.

HERITAGE

.l {mdenu enjoy,

A charming community centered in a desirable location with
accommodations and services that are superbl Tucked away justa .
shart drive from dewntown Edina, you'll agree our professionally
manicured landscaping mlﬁammw "

14 ’
At Heritage Hills you e ust mm the § Mall

meﬁiliﬁpaﬂmfzntmum

Hefﬂge Hills Drive, Bloomingtan, MN 55437
TEL: 952-831-0343 | FAX. 952-831-0267

HeritageHills@reeliving.com

umm n

Cummunit}' Features

+ Controlled acoess entry sysbem

= Comvervent [a shopping, entertainment and dinng
= Laundsy lacdnmes on every |oo

» Centraly caied eledalor in sach buidng

« Individually contmied air conditioning

= Copier and fax machine acosis

= Underground heated parking availatie

= Hested outdoad paimimng poal with ginvady bfence
= Fitresss Cenvier apen 7 dayshvest

* Storage kackes availabie

= ideal Incation chose 1o both 454 and 35w

+ 14 Hour emistgency maintenanoe

1 Batvoies - BBD ag it

{Heated Qutdoor Swimming
Pool with Privacy Fence }

Apartment Features

= GENeToes squan: 'notage

« Saparain dining anea

= Cezamic tile bath

+ 'Window treaiments provided throughout

= Chassit kilchen desigits wilh fedlrsl spolances
= Drifvwasher and disposal

= QENPTOLR CIDSPL Snacs

« ndividual cimate contnal

+ Laige piivate patio oc bakony

{Elassk Kitchen Designs
with NeutralAppHan:e;}

wiw, HertageHillsApartments.com

J929 entage Fidn Drer, Bloomingion, MN 35417
TEL 552310343 | FAXC 0528300267

iy
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REAL ESTATE ECATTTREES

= 1,036 g 8

1 Betiooen

This community is located
near a college. With
that in mind, the concept
was to be appealing to
the mature college-aged
audience. They wanted
to use the red/marcon
color similar to that of
the building. Other than
that the main focus was
to capture the aesthetic
appeal of the grounds
and emphasize the
community features to
draw people in.




61'4 Construction Mam ement LLC {freelance designer: identity, business system}

MANAGEMEN

LLC

G4 CONSTRUCTION

fﬁﬁ!ﬂﬁ{y , Developing a stronger more professional identity was
" the goal of this project. The owner of G4

Construction Management had been in <char rF"\
business and had been using a logo that Jefﬂd GrelseN om e &

" ect
he developed on his own. My task was pro}
. wozert David Greischar

to take what he had and make it better. et

EE:;- Owner

B‘"—'ﬂt Minneapalis Office: 9529557775
We discussed different ways in which he o :‘:;""‘““’"f” gy,
wanted to utilize his finished logo. He wanted —— f;;a 0 iz
; " . s CONSTRUCTION
it to be versitile and professional as well as it e MANAGEMENT

bold. Since it is a construction business, he

W gACmLCDT

wanted the logo to stand out when used as a 38141 Anchror Post Trmd, Croaslake, MN 6442

CON STRU CTION vehicle decal, trailer banner, and various signs at the

different site locations. From there | developed some

M A N AG E M E N T graphic concepts and the project started rolling. i At e T i

LLC

In the end we developed an identity and
business system that could work fluidly

for the owners business needs. Q q ?E G

CONSTRUCTION
MANAGEMENT,LLc

CONSTRUCTION
MANAGEMENT

Construction Management, LLC www.g4cm.com




Mcﬁae[%e[ gtrff%ﬁ' am{ ﬁﬁmo&éém Ine. {freelance designer: brochure}

The marketing manager at MichaelReel came to me and said she wanted a strong
marketing piece that included everything. She stressed that their audience is those
within a high income bracket. After discussing all the elements that they wanted
included in the brochure, we decided this piece of marketing material should be
sophisticated and trendy. Their goal was
to show a lot of photos and keep the style
sleek,
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Bullders&Remodelars, Inc

812 -850 - 8255 | Wwwnichosrealoom
429 Pann Avanua South | Minneopols MN 55805




Mﬂﬁﬂﬂf%ﬂ[ gbﬂ‘%ﬂ' HM Qﬁmﬂdé[ﬂﬂ' Inc. {freelance designer: direct mailers}

Come see your neighbor’s newly remodeled kitchen
featured in the 2009 Spring Remodelers Showcase™, ¢

4750 Hamilton Drive, Minnetonka, MN | Entry #67

Friday, April 3rd 1-7pm
Saturday, April 4th 12-6pm
Sunday, April 5th 12-6pm

Enter to Win: 4 Hours of FREE
maintenance at your house

i 0 W” &‘ : 426 Penn Averue South | Minneapolis MN 55805
i Eﬁ M|ChOEIREEI 612-850-8255 | wephaniesmichaelreeloom

Buliders&Rermodelers, Inc Sewnwanichugiom com EE M |Choe‘| Reel

.. e Bullders&Remaodelers. Inc
michaelreel.com | 612 - 850 - 8255

Dear Neighbor,
Thank you!

[}
FE in \ f s we are finishing up the complete remoded of a third floor loft, we wanted
{ney We ‘ 1 et e oncrw wee appneciste your pathence and kindress while we hive
«ch jReel ey NEVES een working in the buiding
. 1=}
working wi page- 1 The Sincersly,

The MichaelRee! Remnodeling Teasm

A29 Perun Averwe South | Minnsapolis MM 55805
612-850-0255 | wephankesmichasines oom
wwwmichaecinesl com




?‘(ﬁ?mﬂCﬁf'ﬂ Incor, Oﬂﬁfﬂd\ {freelance designer: identity, brochure}

fﬁé”ﬁ@ , When | started working with Homecare '_
#

Incorporated their logo was very outdated. 1

Homecare

incorporated

They needed an entire visual upgrade.

We started first with the logo. They were

unsure what they were looking for. All

Homecare

INCORPORATED

they could tell me is it needed to be

changed. A

|
The original had a handyman character as part Homeca re

of the logo. After seeing the ideas that | put e
together without the character, they quickly
decided to change things up. | worked off the

idea of a house and wanted to keep it very I IOI I leca re

simple and professional.
i e oy I 1) C

Rewmodeling since 1960

i-

'L'] 1 just warit to thank you for the !
m — =~ A 1 i _} | wonderful job that eas done an
Homecare ~ 5 | Homecare Homecare g | oo i S
INCORPORATED B DISURRURATED INCORPORATED b4 wiork with you and your associates.
- o They wete all so very pleasantand.
L Femupelsiing dray 1800 _
Remodeling since 1960 IR - 5 polascinat
+ Free Bstimatrs " ."'f?é"" f b:
- Competitive Prising e e —— LR : 2‘ To provide quality remodeling | Homecare Inconporated is a general t"]
+ unlity Worknanshiy . . Q) and exceptional customer | contractor peaviding complete Wy
P n-l:lﬂmimm g a service utilizing our own | remosdeling and construction - “Thanks 1o a pob well done. Your
5o special b a |
2 pwned and run business singe 1 | dedicated employees as well § , M""‘*m """m'::m people all did excellent work. W
. 1 area: Foundad -
E_ Suanley Earl founded and SiutSE I, = | asastrong network of loyal Q) | we have been in business providing pilgeescr
u} mmmﬂyﬂﬂmmmﬂw!{lg | subcontractors and Suppll':u's. m hlghmﬂ"ﬂ‘.jﬂiﬁﬂfﬂlbh
over in 1985 to his son and current | remodeling services for 50 years!
‘>_ president Stephen Earl. Stephen has { |
7z worked for the family company Sinos We have successlully completed a
< 1974, wide range of projects from whole
Wl = house remodeds to small repair jobs.
z Homecane has a long history of | PREIEEES ez
G mlleﬁcemﬂd’hﬂ‘dﬂyhm . o s s e ety
(_‘]. Twin Cithes area Tluu:mpﬂjlﬁ_lf IR=amgint with an exceptional remiodeling or
In-house carpenters that boast i a3 L EEY L .
demia I . did an exceptional job o remodeling
and have worked for Homecare ISe Family owned and operated Aegardiess of the type and size of ourbathinom. We weravery
bined total of over 30 yeses. for over 50 v
HomecarelncRemodeling.com Sigigiinc! i i = it Imm::“mmmlbﬂm impaessed in how timely and orderhy
HomecarelncRemodeling.com every step waly to ensure a P -
952-884-4187 952-884-4187 qich arid = project was compheted ]
searl56@comcast. net ’ . N 301 Syar Averase Soueh, Sue 215 | you and your famiy. HomecarelncRemodeling.cam
X SRGETROEI, TN TR

952-884-4 187



%éﬁmd\? é’ {freelance designer: identity}

Reclalmed Style

7 P Furnl’rure Reborn =
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Reclaimed Styh:

Furniture Rebom

Reclaimed Style

Furniture Reborn

Rcdalmccl

tyle

Furnifure Rebom
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Jill Johnson came to me with a solid
business plan in mind. She knew what
she wanted to do for her business, she
just wasn't sure how to start developing
her business identity. When it comes to
creating a ‘look’, Jill wasn't exactly sure
how to explain what she wanted. After
meeting with her and taking a look at the
furniture she had re-finished. | got a good
idea about her personality and what types
of designs she might like. Turned out, we
were gn the same page.

Rm laimed S(]t‘

Furniture Rebarn

Jill R Johnson

designe:

612-432-2017
reclaimedstylemn.com

|__



%c@:m%/& é {freelance designer: branding, handout}

6!'15?”66';” , After developing the logo, we moved on to create some images that would
.9 express her whimsical yet classic character, Once those were done. The
design of the poster/handout came smoothly.
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Creating beautiful, unique, solid pieces for reasonable prices.
Using existing, discarded fumniture to promote a more earth-friendly fumishing option.
Most of the pieces are constructed of solid wood with minimal veneer.

Though the fime periods and crigins are not always known, best guesses are always employed!

Why buy new, when something old can be new again?

/‘__\__g__——'_':"’T-".E_’Tx""'ﬂ—__.u'__ﬂmu___p_.
2 f
| Reclaimed Style offers: |
,/'I custom design orders !

. in-home color analysis -I:'\‘w.
\l;f furniture trade-in allowance “-I
\ light carpentry and upholstery |

AT
delivery within the Cities (&9,

of

\  owning a piece of furnifure |

| that will be envied by others  \
Emre Q ____f..‘-”;_“a__\_‘___'_‘,.,-':nlz_":

e —

Jill R Johnson
designer

612-432-2017

reclaime}lﬂgm\
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